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Research Objectives

(Gain a deep understanding of smartphone consumer behavior,
specifically with regard to:

R RO

Howe are How do consumers What types of info YWhat role do How do
smartphones multi-task are CONSUMers smartphones play CONSUMers
used in with their searching for on in decision making respond to
daily life? smartphones? mobile 7 for products & senvices? mobile ads?
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Research Methodology

 |n partnership with lpsos OTX MediaCT, a total of 5,013 US online

adults (18-64 years of age) who identified themselves as using a
smartphone to access the Internet were interviewed.

— A smartphone is defined as “a mobile phone offering advanced
capabilities, often with PC-like functionality or ability to download apps”

« Respondents were asked a variety of questions around: device
usage, mobile search, web and commerce behavior, mobile
advertising

+ |nterviewswere conducted in Q4 2010
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1 General Smartphone Usage
2 Action-oriented Searchers
3 Local Information Seekers
4 Purchase Driven Shoppers

5 Reaching the Smartphone User
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General
Smartphone

Usage




Use their smartphone
throughout the day -

Source: The Mobile Movement Stus v Googlepso

Baze: Smartphone U seps iS00 .
0 atherthan zending ot receiving calls? Pleazethink ofanytime &



A Consumer’s Always-on Companion

Where Smartphone Is Used

Home

On-the-go (e.g., while commuting, walking)
In a store

Restaurant

Work

At a social gathering/function

Cafe or coffee shop

O Doctor's office
; /0 Airport

Library
Home
School

. . Source; The Mobilebovement Study, Googlelpzos 0T ¥ MediaCT | Apr 2014
t ln I I IO I 'e Baze. =martphone Uzsers(5013)
G

Jhere dooyou use your smarphone?
with Google ! ! "

93%

87%

77%

73%

2%

66%

54%

53%

50%

32%

29%
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Smartphones Serve As Pocket PCs
and Extend Desktop Experience

h“'.-x___\
.'| 3

8 1 OA) Smartphone Activities Within Past \Week
[} o the irtefet (Excluding Callz)

0% gy
O
48

|

Used an App

Watch videos

Source: The Mobile Movement Study, Googlelpeos OT X MedialT | Apr 2011
Basze: Smarphone Users (50130,
2, Aside from making orreceiving calls  swhich ofthe following activities, ifany, have youdone onyour smatphone in the past week

thinkmobile
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Smartphones Are Used While Consuming
Other Media

Listen to music
4%

Fead a book Watch TV
16% 3%
F i artphone
—l le....
Read news-
paper/magazine LIse internet
22%

29%

Flay video games
2T%

Source: TheMahbile Movement Study, Googlefpzos OT X MedialT | Aor 2011
th' k b'l Baze: Smartphone Users (50130,
In I I IO I e G Ingeneral, shich ofthe fallowing media-rel sted activities do youdo while also usingthe
Co '{I(‘ Intermet onyvour smartphone?
¥
L
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Activities Conducted While Using Internet on Smartphone

5 9 0 / Waiting (in line at the market, doc office, bus, etc.) _
0

Smartphones Users Multi-task in General
Eating _43%
Shopping _44%

Traveling/commuting (to work, school)

Socializing/entertaining
40%
. T 0 Using the bathroom

socializing
Cooking/and or other household chores

Waltingin line

Taking a smoking break

3 9 0/0 Driving a vehicle

Lsingthe bathroom Walking my dog

Pumping gas
Having a meaningful conversation
Playing sports or exercising

27%

Cooking

Taking a shower/bathing

Source: The Mobile Movement Study, Googledpzos QT MedialT | Apr 2011

L | L
thln kmOblle Baze: Smartphone Users(501 3.
2. Cverthe past vear, which ofthe following activities doyou padidpate in swhile also

Gor 3": uging the Intemet on your smartphone? Google Confidertial and Proprietary 10



Smartphones Help Us With Our Daily Lives

89':%] Stay Connected
Research and

82':%] Read news

7 5':%3 Navigate

65':%:l Keep Entertained

45':%.1 Manage and Plan

e ™

Check and cend amail

Jsea social nebwarking wabsite

Reaad news arficies

Lok up specific infermation infersstad in
Lok up sports related informaton

Laak farinformation for work

Look up health related information

Lt LD SChidl redatad information

Look up dirschions

Ussanlire map or GFS

Listento musiciradic
Wiatch online videaos

Flay online games

Manage finances and bills
Malke dinnear reservabions

Malke travel arrangaments

thinkmObile Source: The Mohile Movement Study, Googlefpzos OT X MediaCT | Aar 2011
Basze. Smartphone Users (5013,

G0 qlg 2 Which afthe following Intemet activitiesdo vou use vour smardphone for?
[
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What We’re Willing to Give Up to Keep
Our Smartphones

Willing To Exchange For Internet Usage On Smartphone

3\

43% 36% 34% 26% 20%

BEER CHOCOLATE SUPEREOWL HIGH HEELS CABLE TV
TICKETS

Source: TheMobile Movement Study, Googlelpzos OTX Medial T | ar 2011
Baze: ZmartphonelUserz(5013)

L | L]
t h I n k r T 'lObIle iz Which o fthe folloswing thinos wouldd you bessilling to give wp for an entire month, in exchanoe
for continuingto usethelnternet onyoursmartphone?
Google Google Confidertial and Propristary 12
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Action-oriented
Searchers




Search is The Most Visited Website

Websites Visited via Smartphone

Search engine websites |GG 772%

Social Networking websites 65%
Retailwebsites 46%
Video sharingwebsites 43%
General consumer websites 38%
Brand or manufacturerwebsites 26%
Reviewwebsites, blogs ormsgboards 25%
Health information websites 24%
Finance-related websites 24%
Travel-related websites 23%
Coupon websites 18%
Full-length TV programmingwebsites 17%
Magazine websites 15%
Otherwebsites 14%

= E Source: The Mohile Movement Study, Googlelpsos OT X MedialT | Aor 2011
t h I n k b | Basze: Smartphone Uszers 18+ (n=52,013)
I I IO ' e 2 Which ofthe following types o fwebsitesdo you wisit onyour smarttphonz?

Google Google Confidertial and Proprietary



Smartphone Searchers Look For a Wide
Variety of Information

Types of Info Sought Using Search Engine (Via Smartphone)
51 0/ News | 57
Difiing 0 Dining/restaurantinformation _ 21%
navigational || T 5
Entertainment _ 49%
shopping | R /7 %
sports | /0°:
Gamesand activiies ||| | D ;7 o
Food info (e.g. recipes) _ 36%
49 0 / Technology _ 32%
0 Travel | : 1
Finance [ GGG 259-
vedical [N 26%
Business info, products or services _ 24%
Health & fitness || NG 23

31%

Travel

h—

Entertainment

17%

Autornotive ‘
Educational [N 22%
Saurce: The Mobile Movement Study, Googlelpsos OTX MediaCT | &r 2011 Automotive _ 17%
Baze, Smartphone Uzers Who Usze Search (4902, ) )
2 Which ofthe following typesofinformetion do yowl ook for using a search engine on Google Confidertial and Proprietary 13
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Consumers Seek Quick and Convenient
Information When Searching

Reasons For Searching On Smartphone

To get information when I'm on-the-go _ 72% !
Y e
LFgEncy

It's more convenientto search on my smartphone 34%

To be able to search for information when I'm not
in front of a computer or other Internet-enabled
device

It's good for when | need to search for something
as quickly as possible

It's more private than my computer or other

[+
Internet-enabled device 16%

It costs less to search on smartphone than use 9%
home computer or other Internet-enabled device

Other reason 5%

& 5 Source: The Mobile Movement Study, Googlelpzos QT X MedialT | Aor 2011
t h I n k mOb I | e Baze: Smartphone Uszers Who llse Search (49027,
2 Wihy doyou conduct searcheszon your smartphone (versus on your computer]?
Go qh: Google Confidertial and Propietary 16
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~ searchers have taken
action as a result of a
smartphone search

Source: The Maobile Movement Study, Gi IE0E
Baze: Smartphone Uzers Wholse Ses 02,
2. Which, itany, ofthe following actions sautaken as aresult of conduding a search onyour smatphone?




More than Half of Smartphone
Searchers Purchase

Actions Taken As a Result of a Smartphone Search

Talkedto others 40%:
Discuss yisited social networking 9%
Recommended hrand or productto others 24%,

C t Looked for more information on computer — 53%
ontinue smarphone [N

Research offine [ 2o+

i 5 store [N -
Visit a comeroesris R s

BLISIrIeSS Brandwebsite _ 084

in-store NN <o

Purchase onine [N <
Smartphone [ 20%

=aurce: The MobileMovement Study, Googledpzos OT X Medial T | Anre 2011
Baze: Smarphone Users Wha lze Search (49027,
L Which, itany, ofthe following actionshave youtaken as aresult of conduding & search onvyour smatphone? Google Corfidertial and Proprietary
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TN g e o
rtphone users have
for local information

Study, GoogleApsos OTH MedialT | Apr 2011

== to your location? Think about anyinformation you
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Local Information Seekers Are Ready To Buy

Actions Taken As a Result of a Looking for Local Information

44%

Purchased

7%

Contacted abuzsiness

61% Call 59% Visit 22% Online  36% Store

Source: The Maobile Movement Study, Googledpeos OTRH MedialT | Apr 2011
Basze: Smartphone UsersWho Access Local Contert (4757,
2 Which ofthe folloving actions have yvoutaken atter having locked wp thistype ofinformation

L | L]
t h] n kl I JOblle (buzinesz orservicesclozeto yourlocation on your smartphone?
Google Corfidertial and Proprietary
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A Variety of Actions Are Taken After Accessing
Local Content

61%

Called the business

Visited a business 59%

Looked up business on a map or got directions 28%

o
B
=

Visited the website of a business

Made a purchase from a business in-store 36%

Made a purchase from a businessonline 22%

Recommended a business/service to someone else 22%

Read or wrote a review about a business 20%

19%

Marked or added a business to my favorites list

Source: The Mobile Movement Study, GoogleNpeos OT X MedialT | Aor 2011
Baze. Smartphone UsersWho Access Local Conterd (4757,

t h i n k mObi | e 2 Which ofthe following actions have yvoutaken ater having looked up thistype ofinformation
[husiness orzervicesclossto yourlocation) on vour smatdphone?
th Google Google Confidertial and Proprietary 22
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Nearly All Local Information Seekers Take
Action Within a Day

VWhen Action |Is Taken (After Looking Up Local Information)

Within a day - 14%

Within a few days 8%

Within a week 2%

Within a few weeks 1%

Source: The Mobile Movement Study, Googlefpaos OTXH MedialT | Apr 2011
Basze: Smartphone UzersWhoHave Taken Action Ater Accessing Local Contert (43307,

L | L]
t h l n k mOblle Gand typically, howlong after looking up local information doyvoutake action?

Google Google Confidentisl and Proprietary 23
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Purchase Driven
Shoppers
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Mobile is Transforming Everyday
Shopping Behavior

719% 70%

Use phone for Uze phone while
shopping related shopping in-
activities store

- L]
t h N k mOblle Source: The Mokile Movement Study, Googledpsos OTX MediaCT | &ar 2011

Go HIC

—

A
|

74%

Of smartphone

shoppers made
a purchase as a
result of using
smartphone

Google Confidertial and Propietary 25



79% of Users Rely on Smartphones to Help
with Shopping

Located aretailer 24%
|n_5tore Driverﬂ Compared pricesto decide 49%
Searched store's invertary 4%
Fead produd information and reviewns 44%
Get More
F d t Compared festures ofa product 40%
rodauc
. Uzed barcode scanner 26%
I l‘lfD m atl on Watched anline video 21%

Contact Retailer
Contacted retailerin another way - 2%
FI nd and U se Looked for promobions and coupons _ 40%
48% offers &

Dl scounts Used discount coupon on phone _ 28%

Source: The Mobile Movement Study, Googlelpzos OTX MedialT | Apr 2011

" . Basze: Smartphone Users(5013); Have Uzed Smatphoneto Help Shop (39657
t h ] n k m Ob I | e 2 W hich, ifany, ofthe folloving ways have you uzed the Intemet onyour smartphoneto help with
ino?
YEULBhBRAING: Google Corfidertial and Proprietary
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Use smartphone while shopping in-store

Zource: TheMokile Movement Study, Googlepzos OT X MediaC T | &ar 2011

Basze: HaveUsed Smartphoneto Help ShoporPurchass (4153].
2. Have youever used your smatphone while shopping in a store(e.g . to look up produd information, prices, festures?

Google Confidential and Proprietary 27



Smartphones Are an Integral Part of a
Multi-channel Purchase Process

@ % = 0 Research on smartphone and
~ 67 /0 then buy in store

Research on smartphone, visit store

230/ to check out product and then
0

purchase online (computer or internet
enabled device)

Research on smartphone, visit store
1 60/0 to check out product and then

purchase on smartphone

o Visit store, then purchase on
9 /0 smartphone

—

Source: The Mokile Movement Study, Googlelpzos OT X MedialT | Ao 2011

L | L]
th]nkl I IObIle Baze: Havelzed Smartphoneto Help Shop orPurchass in Some Way (35330,

=, CUWhich ofthe folloswing swayvs do voutypically approach shopping with your zmatphone? : .
Go HI': Mote: "Moneofthess" [15%)excluded, rnagle Gompetel sad Propistan. 26



Majority of Smartphone Shoppers Purchase

Ever Made A Purchase Purchase Channel
(As A ResultOf Using A Smartphone)?

=
In-store: [ 0% %;?K
{ i
[
Online using 590/ E
a computer: 0 T

Smartphone: 35':%3

Source; The Moki
Baze: Smartphone TZersis
(&N As aresult ofusing§

mbgledpsos 0T X MediaCT |, &ar 2011
aze Az aRezult ofUsing PhoneWhile Shopping (37100, Google Confidertial and Propdetary 29
ghave vou ever purchasad products arservices, ¥



Smartphone Shoppers Purchase Via
Mobile Websites

 through

27(%' website

zource: TheMohbile Movement Study, Googledpsoz OT X MediaCT | Apr 2011
Baze. Havellzed Smartphoneto Purchaze (37310

2. Az a result ofusing your smartphone while shopping,

have you ever purchazed produds orservoes, |7

thinkmobile

Go F\i':




Smartphone Shoppers Purchase Via Apps

)
Source: The Mobile Movement Study, Googledpsos OTEMedizs T &

Baze. Havelsed Smartphoneto Purchaze (3731]
21, Az g result ofusing your zmartphone while shoppings
have you ever purchased produds or servoes. 7

Go HIC
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Shoppers Spent Roughly $300 On Smartphone

Purchases in Past Year

Total Amount Spent On Smartphone
Purchases (PastYear)

Median:
Entertainment items

$300

Clothing or Apparel

Wireless or cell phone
' service

HL 1Bl2l684 E

2 HAdDAD

Travel

Office supplies, products
or technology

Source: The Mohile Movement Study, Googledpsos OT X MediaCT | Apr 2011 Beauty and cosmetic

Baze! Purchaszed Productzor Services on Smartphonein Past Year Through App orebsite items
[1255)
G, Which ofthe following purchazeshave youmade onyour smartphons inthe past vear?
CAnd, approxmately, howmuch have you spentintotal onthess purchasssyouhavemade on
Jewelry or watches

vourzmartphoneinthepast vear?
ote: Exlcludesthozs who "Havenot made a purchazein past vear",

thinkmobile

Gouogle

Top PurchazesMade on Smartphone In Past Year

48%

45%

45%

34%

34%

28%

26%

Google Corfidertial and Proprietary
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Cross Media Exposure Influences Mobile Search

Motivations for Mobile Search As a Result Of

ﬂ Friendz/amily 51%
Word of Mouth
61 A:' Social networking 35%

44DA:. ﬁ_la;:;s;mEthlng Sawin Stare 44%,

‘ Saw Online
%. 180/0 Ad Banner or search ads - 15%

T commercial fpragram 43%
H Fadi 40%
0 Traditional | el
- Fead magaznenevepser 3%
0 Media Billboard 36%
T 2%

Maobile search ad - 21%
i) 279, MobileAd
Display ad on website or app - 17%
B ——

3 1 Zource: The MohileMovement Study, Googledpeos OT X MedialT | Ao 2011
t hl n kl I !Oblle Baze: Smartphone Users WhaolUse Search (4302

Cooale 2 Have vouever used a search engine onyoursmartphone to find more information Goagle Confidertial and Proprstary
008 on zomething that you ..



1%

search because
they saw an ad

Source: The Mobile Mosement Study, Googledpzos OT X MedialT | Ao 2011
Baze: Smartphone Uzers Who Uze Search (49000 Google Confidential and Proprietary 35
2, Have vouever used a search engine onyour smartphone to find more information on something that vou ..



A Vast Majority Notice A Mobile Ad

Notice Ads
on Smartphone

Types of Mobile Ads Noticed

Banner or graphical ads

Ads featured on the sites

: g Display
I'm visiting Ads
Ads embedded within an
app I'musing
Do i i 2 6 R e S s 8 S A
: Ads within mobile search Search
| engine listings Ads
e e e e e o]
Text message/SMS ads
Videoads
Ads based on my location
\ Location/
Ads featured on online 199 e
maps °

Source: TheMaokile Mosvement Sty
Bazs: Smartphone Uzers (5003
] Howwo fien do Yol notice sy

SOTH Mettiai T .&prED“I“I

Google Confidertial and Propietary 36
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Half of Those Who See a Mobile Ad Take Action

Actions Ever Taken As a Result of Seeing A Mobile Ad
Lcomputer | 33%
- Looked for More
0
‘% % 49 A] Information = SR 2%
et

Click ta call advertizsr onmokile 18%

Contacted
27‘%) Advertiser

Called adverizeriratailer st latertime 17%

330/ UiSlt |||' Lﬂﬂate Wentto storefor additional Infa 229,
0 Retailer

Located directions onmap 20%

Inztare 1%
490A} PL||‘E|1E|5|E Cnline oncomputer 24%
online with smartphone 23%

420A] Clicked ondd | 350/:] Yizit website

zource: The Mobile Movement Study, Googledpzos OT X MediaCT | A0r 2011

Baze: Smartphone Uzers'Who Took Actionas aResultof Moticng Ads (19577 Google Confdertial and Proprstary
Q. Which ofthe following actions, ifany, have youtaken az aresult ofseeing a mohile ad ofanytype an your smartphone?



Summary of Findings and Implications

Extend online advertising strategiesto mobile as consumers use their smartphones
to help with all aspects oftheir daily lives.

Be found via mobile search as consumersregularlyuse theirphonesto findandact on
information.

Incorporate location based products and services and make it easy for mobile
customerstoreach you because localinformation seekingis common among
smartphoneusers andthey are mostready to act on the information they find.

Developa comprehensive cross-channel strategy as mobile shoppersusetheir
phonesin-store, online andvia mobile website and appstoresearch and make purchase
decisions. Have amobile-optimized website so consumers can easily completetheir
goals.

Implement an integrated mobile ads marketing strategy as people usetheir

smartphones while consuming othermedia and are influenced by it. Ensure your

mobile ads are engaging and appear prominently as a majority of mobile users
S — notice mobile ads andtake action onthem.

t h i N k mObile Source: The Mokile Movemert Study, Googledpsos OTX MediaCT | &t 2011
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